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Facebook for Business 

As the most visited site on the web, Facebook is an increasingly 
invaluable tool for businesses both big and small.  It offers 
numerous ways to maintain relationships with existing clients 
or customers, while also reaching out to cultivate new 
relationships. 
 
 
During this course we will look at: 

 Introduction 

 Setting Goals 

 Creating a Fan Page 

 Branding Your Page 

 Admin Panel 

 Timeline Apps 

 Getting Fans 

 Expanding Your Fan-base 

 Adding Content 

 Administering Multiple Facebook Pages 

 Integrating Facebook with Other Websites 

 Facebook Ads 

 Facebook Analytics 

 Conclusion 
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Introduction 

This course will cover three main topics pertaining to the use 
of Facebook for promotional purposes:  setting up a Facebook 
page, integrating Facebook into an existing website, and using 

Facebook advertising.  Each of these options can be done independently.  It isn’t 
necessary to have a page in order to advertise, just as it isn’t necessary to have a 
website to effectively use Facebook.  In fact, many businesses are opting to use 
Facebook for their entire web presence.  
 
The topics covered in this class are more advanced Facebook concepts. An 
understanding of Facebook, as well as multimedia and managing image files is 
important. These topics are also available in other PCC courses. So, if you need 
additional background, you may want to check them out. 
  
 

Setting Goals 

Having a Facebook presence is not in itself a worthwhile endpoint.  Rather, it 
can be a very useful piece of an overall marketing strategy for your business. 
Before you decide to setup a Facebook page, you should develop a set of 
marketing goals for your business and determine if Facebook will help achieve 
one or more of those goals. These goals should be part of a broader business 
plan. 
 
You may wish to: 

 increase sales 

 increase awareness of your 
business 

 increase visitors to your web site 

 get more repeat clients 
 
The list goes on and on. So, step one - sit 
down and analyze your business and write 
down all of your goals.  
 
Do you want to create a web presence for your business? Are you looking to 
improve your business’ web appearance and make it seem more lively and 
vibrant by having a large and active page?  Have you looked at competitors’ or 
similar businesses and liked what you saw on their page or website?  If so, what 
did you like? What makes you want to come back or look deeper and click 
through links? Maybe you’re trying to find more potential clients or give them 
an easy way to find you online. Or, maybe you need a place to manage your 



 
 
 

 
 

 
 

Public Computer Center, Version 1.3 Page 4 of 18 
* All instruction based on Windows 7 Operating System 

products or services and provide people with information about those products/ 
services easily on line. 
 
And, if you are struggling with limited resources, finding the best opportunities 
to increase sales and achieve a sustainable competitive advantage is even more 
important. So, you don’t want to waste your time setting up a page or worse 
yet, paying some else to do it, if you haven’t first figured out what you are trying 
to achieve. 
 
Once you’ve identified your goals and determined that Facebook is a good 
avenue to achieve one or more of those goals, then it’s time to get busy. As with 
most marketing strategies, you’ll need a bit of creativity and pizzazz to reach 
your goals. The first step is to create a Fan Page that captures your target 
market’s attention. Now, you may ask, what’s a target market? This is the group 
of people that would be interested in buying your products or services. If you 
haven’t determined your target market yet, that’s another homework 
assignment. 
 
 

Creating a Fan Page 

Pages are just like Facebook profiles, but instead of being for a person, they're 
for an organization, business, celebrity, or band, allowing the entity to broadcast 
information in an official, public manner to people who choose to connect with 
them. Unlike with individuals on Facebook, where a friendship must be mutually 
acknowledged by both parties, anyone can "Like" a page without the page's 
owner having to approve it.  Otherwise, pages are just like profiles, able to make 
friend recommendations, post status updates, Facebook events, and more. 
 
A Facebook page should be created while logged into your personal account so 
that you can easily administer the page while logged in.  But if you don’t have a 
personal Facebook account, no problem, start to create a page without being 
logged in, and you’ll be prompted to create a new account just for that page.  If 
you do use your existing personal account, don't worry if you don't want people 
to associate you with the page--pages never display their admins' names. 
 
To create a page, go to http://www.Facebook.com/pages/create.php. 
 

http://en.wikipedia.org/wiki/Competitive_advantage
http://www.facebook.com/pages/create.php
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You’ll see a list of different page categories.  Clicking the one that best matches 
the type of page you’re trying to set up will bring up additional prompts, such as 
business name or address. 
 
After submitting this information, you will be prompted to upload a Profile 
Picture which will appear at the top left corner of your Page.  The profile picture 
will be your page’s “logo,” and your primary branding element. If you don’t 
already have a logo or brand, the PCC can help with that also.  

 
Following the 
Facebook switch to 
“timeline views” on 
March 30, 2012, the 
Profile Picture will 
be shown at 125 
pixels wide by 125 
pixels tall on your 
page. However, the 

file you upload must be at least 180 x 180 pixels.  In different instances (such as 
when it comes up in search results), your profile picture may be rendered 
smaller than this.  So for best results, make sure the picture also looks good 
when scaled to 50 x 50 pixels.  You are also able to upload an image that is not 
square, but it will be cropped. You can use the “Paint” tool usually available with 
Windows computers or a more sophisticated editing tool like PhotoShop or 
GiMP (free alternative to PhotoShop). With Paint simply open your image with 
Paint and then use the “Resize” tool to see what your image will look like at 
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different sizes. For more help with creating the appropriate size image, attend 
our Multimedia series of classes or visit the PCC for assistance during our 
support hours. 
 
Lastly, you will be prompted to enter a brief description of your business, 
service, etc…  and any websites you already have. Once you’ve done this, your 
page is generated!  But you’ve still got a ways to go to make sure you’ve got an 
eye-catching and effective page. 
 
 

Branding Your Page 

First, you will want to check your profile picture thumbnail version.  Since most 
users’ first glimpse of your page will be seeing your profile picture thumbnail, 
make sure they’ll see it how you want them to!  On your page, hover the mouse 
over your profile picture.  The text “Edit Profile Picture” will appear.   

 
Click on this and select the “Edit 
Thumbnail…” option from the 
menu.  A pop-up will appear 
allowing you to click and drag the 
profile picture to crop it as you’d 
like.  If you don’t want it cropped, 
you can check the box beside 
“Scale to fit,” which will shrink 
the profile picture to be 

contained entirely in the 50x50 pixel box.  Be careful, as any text on your profile 
picture might become unreadable if shrunk that much. 
 
The next step is to create a cover image.  A cover image is a newer Facebook 
design element and was rolled out with the timeline view.  It is a large custom 
image that runs across the top of your page and allows pages to be personalized 
and branded beyond just the profile picture. You’ll want to use your logo or a 
picture that conveys a memorable image of your business. Something that will 
always remind people of your business.  
 
The cover image is 851 pixels wide by 315 pixels high.  However, Facebook 
makes it easy to crop images of many different sizes, so your cover image 
doesn’t necessarily need to be uploaded at this exact size.  But bear in mind that 
the lower left hand corner of the cover image will be partially obscured by the 
profile pictures. 
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One of the unusual things about the cover image is that when someone visits 
the page, they don’t instantly see the full image.  The top 164 pixels will be cut 
off, and they will need to scroll up to see the rest.  This is done so that the 
visitor is sure to see all of the content below. 
 
Some Pages use the cover image for branding and to convey information about 
their brand or the Page, taking more advantage of the available space: 
 

 
 
While other Pages keep it simple: 
 

 
 
Some creative folks even integrate the cover and profile picture. 
 

 
 

http://www.google.com/imgres?hl=en&biw=1366&bih=599&gbv=2&tbm=isch&tbnid=fzSp8hZIPZv8FM:&imgrefurl=http://www.bluefinn.net/new-facebook-timeline-for-business/&docid=Me3ni1izX1XQgM&imgurl=http://www.bluefinn.net/wp-content/uploads/2012/03/Cover-Photo-2.jpg&w=500&h=315&ei=TEqyT9-eB-j56QH9ycSHCQ&zoom=1&iact=hc&vpx=288&vpy=2&dur=4806&hovh=178&hovw=283&tx=141&ty=90&sig=100559958825845386366&page=2&tbnh=109&tbnw=173&start=19&ndsp=24&ved=1t:429,r:1,s:19,i:120
http://www.google.com/imgres?hl=en&biw=1366&bih=599&gbv=2&tbm=isch&tbnid=8uKyVnnHF_AvgM:&imgrefurl=http://www.internetmarketingninjas.com/blog/social-media/what-facebooks-timeline-for-pages-means-for-your-business/&docid=6-Def2ZLmSDL9M&imgurl=http://www.internetmarketingninjas.com/blog/wp-content/uploads/2012/03/cover-photo.png&w=853&h=536&ei=TEqyT9-eB-j56QH9ycSHCQ&zoom=1&iact=hc&vpx=1039&vpy=287&dur=6168&hovh=178&hovw=283&tx=126&ty=110&sig=100559958825845386366&page=1&tbnh=99&tbnw=158&start=0&ndsp=19&ved=1t:429,r:12,s:0,i:100
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Since Facebook strives to create a uniform look across the entire site, your 
ability to craft the “look” of the page begins and ends with the profile picture 
and cover image.  So once you’ve gotten both of those pictures uploaded, it’s 
time to focus on content. 
 
 

Admin Panel 

At the top of your page, you’ll see the “Admin Panel”, a menu that helps guide 
you through the process of building your page.  This panel is only visible to the 
page’s administrator.  If you’d like to hide it, simply click the “Hide” button in 
the menu’s top right corner. To open it again, click “Admin Panel”. 
 
The Admin Panel provides a helpful breakdown of what’s new with your page.  
To make changes click “Edit Page” > “Update Info”.  This will take you to a page 
where changes can be made to the appearance and settings of your page.  Click 
“Basic Information” in the left-hand menu to fill in the content of your site. 
 

 
 
The most important field to fill out is “About”, as this is the only information 
that will appear on the front of your main page.  Any other information will 
appear only when visitors click the small “About” link on the page. 
 
Click the “Manage Permissions” option in the left-hand menu to go over the 
ways in which fans will be permitted to engage with your page.  Do you want 
anyone to be able to write on your wall?  Should they be able to post photos 
and tag photos? Visitor interaction can go a long way in making your page 
dynamic and interesting and encourage repeat visits, but it also takes complete 
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control out of your hands (though you can always delete any posts that you 
don’t want. To delete a post when on your page, simply put your mouse over 
the offending item.  When you do, a pencil will appear in the upper-right corner.  
Click on it, and you’ll see the option to delete the post).  Within Manage 
Permissions, you can also turn on a built-in profanity filter to ensure no bad 
words wind up on your page. Once you’re done, make sure to scroll done and 
“Save Changes”. To return to the Admin Panel and your page, click “View Page” 
in the top right. 
 
By default, your page’s web address will be something like 
“http://www.Facebook.com/pages/My-Business/100452884019544”.  Not very 
memorable, and certainly not something you can tell people to go visit. You can 
change this to something more recognizable within the Admin Panel under “Edit 
Page” and then “Basic Information”. You’ll see an option called ”Username:” 
where you will be able to create a short web address, such as 
http://www.Facebook.com/My-Business, perfect for telling people or printing 
on business cards. 
 
Depending on the size and status of your page, setting up a custom URL may 
require a mobile phone that can receive text messages.  Once you click “Choose 
your custom URL”, you will be asked for your phone number, if one is required.  
A code will then be texted to you that you will need to enter into Facebook to 
be able to get your custom URL. 
 
 

Timeline Apps 

 
You’ll notice just under your cover image, a light blue box containing the 
information you entered in the “About” field, and to the right of that a box 
labeled “Photos”.  This box is called a “Timeline App”.  Timeline Apps are things 
that show specific content.  By default, the “Photos” Timeline App is enabled, 
but no others are.  It will show all of the photos you add to your page.  Other 
Timeline Apps that can be easily added are “Events”, “Notes”, and “Videos”, 
which, like “Photos” simply organize and display in a prominent box, specific 
types of content added to your page.  You can add events to your page without 
having the “Events” Timeline App, but adding it will create a box beside the 
“Photos” box, which visitors can click to see all events in one place, rather than 
having to hunt for individual events scattered over your timeline. 
 

http://www.facebook.com/My-Business
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These basic apps aren’t the only apps available.  Programmers are free to make 
any app they want and add it to Facebook, so as with the popular iPhone apps, 
users can choose from games, tools, and more existing apps to add to their 
page. You can add as many Timeline Apps as you like, but only four will appear 
on your page at a time.  Any others will have to be accessed by clicking on the 
blue triangle to the right of the apps. To add an app, visit 
http://www.Facebook.com/about/timeline/apps , and browse through the 
thousands of available apps to find one that interests you. 
 

Once an app has been added to your account, you can 
choose whether to make it a “favorite” (one of the up-to-
four apps that will appear on your front page) by clicking 
the blue triangle beside your Timeline Apps on your page.  
Three boxes will appear with plus signs above them.  Click 
on any one of the plus signs to see a list of available apps.  

Click on one of the listed apps, and it will be added to your page!       
 
 

Getting Fans 

Fans just for the sake of fans are not particularly useful.  Just like with any 
business, a potential customer walking in the door and a friend walking in the 
door are two completely different things.  You might be glad to see your friend, 
but chances are, they’re not going to do your business much good! 
 
So it’s important to remember the goal of your Facebook page: attracting 
customers or clients, which friends are likely not going to be.  
 
However, especially when starting out, getting friends 
and family on Facebook to “Like” your page to provide a 
base number of “fans” isn’t a bad idea.  Facebook, in 
some ways, doesn’t recognize pages with fewer than 25-
30 fans.  Custom URLs require 25 fans and “Insights” 
(the service Facebook offers to track how many visitors 
your page is getting, how many people are talking about your page, etc…) are 
limited to those with at least 30. 
 
It’s also possible to pump up your numbers with paid services (just Googling 
“buy Facebook fans” yields countless results) that  provide “Likes” for money, 
but the only real purpose of this either vanity or trying to make your business 
look bigger or more popular than it is, because these “fans” will be highly 
unlikely to convert into customers or clients. 
 

http://www.facebook.com/about/timeline/apps
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A much better option is to reach out to past or current clients.  Assuming you 
have an email list, send out an invitation via email letting them know about your 
fan page and encouraging them to join. Give them a description of the page and 
an incentive to “Like” it (such as a one-time discount). 
 
Be sure to have the Facebook logo/badge appear in any email newsletters you 
send out.  Spruce it up with something more than the usual “Join our Fan Page.”  
Instead, try something like “Write on our Facebook wall,” or “Join our Facebook 
community,” or “Come add your photo to our Facebook group” (where “group” 
is actually your fan page). Users have to be a fan in order to do those things, so 
your email should encourage them to “Like” it rather than just visit and give it a 
glance. 
 
Similarly, be sure your email signature includes a link to your page!  It’s an 
unobtrusive way to ensure that plenty of people are repeatedly reminded of its 
existence. 
 
 

Expanding Your Fan-base 

Get Fans to Tag Photos – If your business or cause has events, be sure to take 
plenty of photos.  Upload the photos to your page and encourage fans to tag 
themselves. This is a sneaky way to push out into their personal timelines and 
friends’ News Feeds, providing valuable and free exposure. 
 
Link to Twitter - The app at http://apps.Facebook.com/fbtotweet/ will link your 

Facebook and Twitter accounts so that anything you post 
on your Facebook page is automatically broadcast to your 
Twitter account.  You can define what updates are shared, 
choosing from Status Updates, Photos, Links, Notes and 
Events. 

 
While Facebook allows for longer posts, Twitter famously limits everything to 
140 characters. So in any tweet that goes out, the original Facebook post will be 
trimmed past a certain character count and a link back to your fan page will be 
added. 
 
Get Fans to Join Via SMS - If you find yourself with a large captive audience, be 
sure to let them know they can become a fan of your page without ever even 
going online to Facebook. You’ll have to have your first 25 fans and your custom 
URL. Then, to join your fan page, users simply send a text message (SMS or short 
message service) to 32665 (FBOOK) with the words “fan your-business” OR “like 
your-business” (without the quotes). 

http://apps.facebook.com/fbtotweet/
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This can be great for radio or TV advertising as well. (Note that this only works 
for Facebook users who have verified their mobile device with their account.) 
 
Display at Your Store/Business - If your business has a brick-and-mortar location 
that customers visit, be sure to have a sign on the front desk letting your 
customers know you’re on Facebook. Hopefully, you’ll have a simple, 
memorable URL. Tell customers that if they join via their mobile device and 
show you the confirmation, they can get some sort of instant reward! You might 
give out physical coupons promoting your fan page. For restaurants, put the 
Facebook logo, your username and a call to action on the menus.  For those that 
frequently use Facebook, the logo will really jump out at them and catch their 
attention! 
 
Use the Share Button -  
When you post 
anything new to 
your business 
Facebook page, 
be sure to “Share” it from your personal Facebook page, if you have one, 
thereby broadening its reach exponentially!  You’ll notice, below every item on 
your page’s timeline, the word “Share” written.  Clicking this will make the item 
appear on your personal timeline, and your friends’ newsfeed.  Hopefully, the 
content will be interesting enough that your friends will in turn “Share” it, 
causing it to appear in all of their friends’ newsfeed, and so on until ideally, a 
friend-of-a-friend in the market for your service sees the post and clicks it to 
arrive at your page. 
 

Use the @ Tag - If you’re a fan 
of your own fan page, you can 
“@ tag” it on your own 
personal Timeline. Let your 
friends know about 
something happening on your 
fan page by writing a personal 
status update that includes 
tagging your fan page with 
the @ tag. Simply start typing 
the “@” symbol and the first 
few letters of your fan page 

name, and it will appear from a drop-down menu to select. This will make the 
word a clickable link that brings whoever clicks it straight to your page. 
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Adding Content 

In order to generate business, it’s important to make sure people think of your 
business when they are looking for your products or services. This is no different 
with Facebook. As the saying goes, “Out of sight, out of mind.” So part of your 
job is to regularly, read that daily, every other day, or minimally weekly, post 
new information about your business. This can be status updates, pictures, 
videos, sharing other people’s content, providing tips about the industry you’re 
in, etc. Anything that will continually keep your business at the forefront and 
will constantly remind your fans and keep them seeing your business.  
 
But, keep in mind, this can quickly become annoying, so it’s important not to 
just overload people with junk and keep the information you’re posting 
relevant. Multiple posts a day can be fine, but only if the content is directly 
related to your business and not just pushing sales. People want to know what 
you are doing for them, how what you offer makes their life eaiser or more 
enjoyable. They don’t want to here why they should buy your products or 
services over and over again. You will get much more runway out of your posts 
if you provide something to the reader, as opposed to always just asking for 
something from them. 
 
If you haven’t posted in a long time, simply sharing an interesting article 
relevant to the business can let people see that your page isn’t dead.  Also, 
commenting on what others post on your page helps engage the audience and 
gives them added incentive to participate on your page, which has the added 
benefit of getting your fans to create your content for you. But the most 
important thing is to be able to step back and assess whether you would want 
to see or read what you are posting or would you feel like it’s overkill. 
 
 

Administering Multiple Facebook Pages 

For those who have a personal Facebook page or 
are administering multiple Facebook pages, 
Facebook has made it much easier to manage 
multiple pages. You’ll notice at the top of your page 
to the right of your Page’s name and the word 
“Home”, there is a small down arrow (or triangle). 
Click this and the following option will appear, “Use 
Facebook as:” with a list of the pages for which you 
are an Administrator.  
 
Once you choose the page you want to work on, 
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Shows articles that your friends have 

recently read on sites like CNN.com. 

your posts and any content will be added to that page as that user (instead of as 
your personal page). This is great when you want to appear annonymous or you 
want to post things to a business page as yourself or just when you want to 
work on the page and make changes. When you’re ready to work on a different 
page or go back to your personal page, simply click “Use Facebook as:” again 
and choose the page you wish to manage. 
 

 

Integrating Facebook with Other Websites 

Three options: Widgets, Share, and Like 
buttons.  A “Like” button allows people 
to like your Facebook page while outside 
of Facebook.  Liking a page makes the 
person a fan.  A “Share” button is more 
multi-use and can be used on many 
different parts of your website.  If you 
have a blog, for instance, each post can 
have a “Share” button.  If a user finds 
one of the blog posts interesting, they 
can click “Share” to have it appear on 

their Facebook wall.  This is a great source of free advertising.  And hopefully, 
their friends will follow their link and wind up on your site, where they will find 
your Facebook “Like” button prominently displayed and become a new and 
targeted fan. 
 
“Share” buttons are very easy, and can be made by simply inserting the 
following code anywhere on your web page: 
http://www.Facebook.com/share.php?u=[URL of the page you want to share]. 
 
A “Like” button is a bit more complicated, but can be easily generated for you 
by Facebook by visiting 
http://developers.Facebook.com/docs/reference/plugins/like/ . 
 
Finally, Facebook Social Plugins are tools generated for you by Facebook that 
allow for more complex options, such as showing a scrolling feed of the latest 

http://developers.facebook.com/docs/reference/plugins/like/
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news from your Facebook page,  listing those who already like your page, and 
integrating an easy like option.  These can be generated at 
http://developers.Facebook.com/docs/plugins/ 
 
More advanced integration is also possible, such as having Facebook users login 
to your site with their Facebook credentials and then automatically post their 
activity on your site to their profile.  However, this requires a thorough 
knowledge of coding, beyond what can be taught in a single class!  If you’d like 
to learn more, visit https://developers.Facebook.com/docs/guides/web/ . 
 
 

Facebook Ads 

You can use Facebook advertising to 
redirect people to your own website or to 
your Facebook page, group or application. 
First you have to decide, do you want more 
people to “Like” you, or do you want to 
direct them straight to your website and 
try to convert them into a customer. 
Regardless of what your goal is, we 
recommend you determine this in advance, 
so that you can effectively track the 
performance of your campaign and 
determine if you are getting a decent ROI 
(return on investment). This is important to 
help you decide whether to continue 
and/or modify the campaign going 
forward. 
 
To setup a Facebook Ad click on the “Advertising” link at the bottom of any 
Facebook page. Advertising on Facebook is broken into three steps:  Design Your 
Ad, Targeting, and Campaign. 
 
Here are the key points to consider when setting up an advertising campaign. 
 
1. Design Your Ad 
Destination: This can be set to your own website or to an internal Facebook 
page, group or application. Which option you choose really depends on the 
goals of your ad campaign. A business trying to drive customers directly to their 
website to submit a quote request, might send customers directly to their 
“request quote” page. 
 

http://developers.facebook.com/docs/plugins/
https://developers.facebook.com/docs/guides/web/
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Type: “Sponsored Stories” are the ads off to the right that show which of your 
friends “Like” a particular page and therefore create a personal connection for 
you in hopes that you’ll “Like” them as well. “Facebook Ads” are the traditional 
advertisements you see on Facebook pages. 
 
Story Type: “Ad from a Page post” allows you to select a Page post to promote. 
This post will be displayed as a Sponsored Story, when it is delivered to the 
people who like your Page, or their friends.  
 
Destination Tab: Specify the section of the Facebook destination landing page 
(wall, info, etc.) that you want the ad. 
 
Title and Body Text: This is the meat of your ad. Use an attention grabbing title 
that’s straight to the point. You only have 25 characters so don’t waste them. In 
the body text you get 65 characters. Use it to describe your ad and entice the 
reader to take action – i.e. click on the ad. Something engaging like “Need a logo 
design?” will probably be more successful than a plain “Logo Design Company”.  
In the body text, provide a brief description of your business along with a direct 
call to action – “Request a free quote” 
 
Image: Upload an image that will entice people to click on your ad. Try to make 
the image relevant to the content of your ad.  Don’t feel limited to using your 
logo.  Many businesses effectively use images only slightly related to the ad 
itself in order to catch people’s attention. 
 
2. Targeting 
This is where Facebook advertising really becomes powerful, as it allows you to 
narrow down your target market according to their specific preferences stored 
within Facebook. Facebook users can be targeted according to their “Location”, 
“Demographics”, “Interests”, “Connections on Facebook”, and the “Advanced 
Targeting Options” of “Advanced Demographics” and “Education & Work”.  And, 
within “Interests” you have to option of “Precise Interest Targeting” or “Broad 
Category Targeting”. Each of these allows you to get extremely specific or 
equally broad in terms of who will see your ads. 
 
For example, by saying that you only want your advertisement to appear to 
single twenty-four-year-old males in Middletown, New York who list NASCAR as 
an interest and like the Dick Van Dyke show, you are targeting a very specific 
audience.  You might also consider using precise interests to make more 
engaging ads by targeting people who like the movie Dirty Harry, for example. 
Then include an ad with a picture of Clint Eastwood saying “Our deals will make 
your day!” 
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3. Campaigns and Pricing 
The next section allows you to name your campaign as well as enter your 
budget and a schedule of when you want the ads to be displayed. 
 
You may be surprised to learn that Facebook Ads do not have a set fee, the 
pricing is determined by a sophisticated auction. There is no fixed price for 
advertising.  Instead, every ad displayed takes part in a small, instantaneous 
bidding war cost per click (CPC) or cost per thousand impressions (CPM) basis. 
Each time a user views a page that displays ads or Sponsored Stories, an auction 
takes place to determine which eligible ad(s) will be shown on that impression. 
The auction takes several factors into account when selecting the "winning" ads: 
 
Bid - The amount you bid on each ad indicates the amount you're willing to 
spend per click (CPC) or thousand impressions (CPM) on that ad. Facebook will 
suggest a bid range based on how much other advertisers are willing to pay for 
the same target audience. For example, if you bid $1.00 CPC for your ad, you're 
indicating that you're willing to spend up to $1.00 for a click on that ad. 
However, if Facebook determines that your ad can win the auction with a bid of 
only $0.60, you'll only be charged $0.60 for that click. 
 
Past Performance - The past performance history of the ad also plays a factor in 
delivery. Facebook ranks ads based on eCPM, which is calculated as follows: 
 
(for CPC campaigns) CPC bid x click-through rate (CTR) = eCPM 
(for CPM campaigns) actual CPM = eCPM 
 
If an ad doesn't perform well when it's first running on Facebook, or if its 
performance declines over time, their system will determine that this ad is less 
likely to perform well in the future and will display the ad less often as a result. 
 
Quality - An ad's quality is calculated based on a variety of factors including the 
positive and negative feedback that an ad has received from users. Facebook 
recommends that you “create ads that facilitate a positive user experience and 
generate good feedback, by following our Ad Guidelines and creating ads that 
honestly represent the product or service advertised.” 
  
After clicking on the Review Ad button, you are given one more opportunity to 
make sure everything is in order. If you would like to begin your campaign 
simply click on “Run my ad now”, enter your credit card details and click submit.  
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Your ad will not become active until Facebook reviews it to ensure that it 
complies with their advertising guidelines. Assuming that everything complies, 
you will receive an alert email from Facebook advising that your ad has been 
approved and is now active. 
 
 

Facebook Analytics  
Once your Facebook page is created, you should monitor the success of the 
page and make adjustments to your strategy accordingly. Facebook’s analytic 
tools allow you to see what kind of content works well. You’ll be able to access 
this information through Facebook Insights and see how people are interacting 
with your content, what demographics they belong to, how many people have 
signed up, how many people have unsubscribed, the number of people who like 
the page, how many people see a post, how many people clicked on the post, 
etc.  
 
Facebook provides Page Administrators with these statistics aggregated 
anonymously so you have a high level view of people's activity on the page. 
Make use of this information. It’s free and it will greatly assist as you develop a 
Facebook strategy. 
 
For more info on Facebook Insights go to 
http://www.facebook.com/help/pages/insights . 
 
 

Conclusion 

There are approximately 400 million active users of Facebook, meaning 
whatever your product or service, there’s a huge potential market out there. 
Many companies struggle to devise a strategy that’s suitable for such a social 
platform. Figuring out how to best use the platform to promote your brand is 
the tricky part.  
 
Hopefully we’ve given you some good ideas to help you get started. Remember 
to stay focused, promote your page offsite, make it interesting, make your 
content easy to share, interact regularly, and most importantly, have a clear 
idea of what you are trying to achieve before you get started.  

http://www.facebook.com/help/pages/insights

